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SUMMARY

Times have changed and artificial intelligence has become
a key element for many sectors. Thanks to the project
“MANAGING THE WINE LABELING STANDARDS FOR AN
INTERNATIONAL MARKETING STRATEGY” it has developed
a new tool for monitoring competitors, clients and
markets.

These are competitive intelligence reports that trace
import movements, allowing each company to identify
the key movements in their wine sector: where their
competitors sell, who they sell to, what brands and
products they sell in Ukraine, who the importing
companies of their product are, how the market is
evolving or which market niche is growing the most. All of
this through control panels that allow visual and
interactive consultation of the data, facilitating access to
and interpretation of the information.
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OBJECTIVES

e |dentify buyers and competitors for the Spanish wineries in
the Ukrainian market.

e By accessing all the information available in import
declarations presented every day at Ukrainian Customs.

e Have a report that allows a ranking of the main importers by
annual cumulative value or weight.

e Be able to analyse one by one all the transactions carried out
by importers and competitors.

e |dentify and study trade relationships of import companies in
Ukraine and know from whom your competitors’ buy or to
whom they supply wine.

e Easily compare price of wine which companies import from
Ukraine from historical data and current information.
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COMPANY

PRIORITIES
o We will provide to the spanish SMEs with reports with up-to-

date information and historical information from import
Ukrainen customs declarations upon request by the
e Maintain growth companies.

e Increase customer
satisfaction by 2%

e The information fields that can be included in the reports
and by which information can be filtered include: date, HS

— code, HS code description, importer name, importer address,
o — city state, e-mail, web exporter, name exporter, address,
g — country of origin, import value, FOB import value, currency,
net weight, net weight unit, gross weight, gross weight unit,
ADDED PRIORITIES quantity, quantity unit, product details, incoterms, place of
. delivery, brand name, manufactoring company, port of
- Improve presence in . ) .
international markets arrival, port of departure, notify party, notify address,
- Ensure that the prices at which shipper country and container count.
the winery works are e These reports allow the data to be analysed quickly and
competitive in the Ukrainian correctly and update the data on a quarterly basis. We
market. advises companies on the data obtained for a correct

identification and interpretation of the information. Thus,
Spanish wine companies can get to know their competitors
better, identifying their main market niches in Ukraine, their
importers and the best-selling products in each market in
recent years, but the tool also allows them to find out about
new competitors through the analysis of a product's foreign
trade.

e We also find the main wine importers in Ukraine, finding out
how much and from whom they buy, thus locating potential
customers.



B
SOME EXAMPLES OF
REPORTS

IMPORTER NAME

IMPORT VALUE FOBE GROSS WEIGHT COUNTRY OF ORIGIN

PRODUCT DETAILS

TOB ""DIPMA ™ AICHA™

TOB ""BHOPO BAH""

TOB ""BHOPO BAH""

163.773,00

138.789.65

133.986,17

118.412,75 Georgia

2.80343 France

293463 France

Mapka : | Kapryn Basl KpaiHa ENpODHALTES : GEBWPODHWE: OO0 11
1.BuHa BUHOTrPaaHi HATYPankHI,B231003BaHHRA CNUPTY.UEPEOHI B NARLL
akuvzhmamapok Toproea Mapka @ ""Kaptyni Bazi®"KpaiHa evpoBHuuTe
1. Buna BuHOrpaaHi, HaTypankHi.3BMUalHI, Heirpucti.eupobaeHi B €ept
sanoxomrerHAM (Protected Designation ofQOrigin, PDO), 6opao (Borde
CKAAHHMXNAALIKEX MicTKIcTo no 0,75 n. - 6 na. /4,5 A, 12 x 1 A, Topro
6.y CKNAHHWX nAwkax Micrkiciio ne 0.75 0. - 12 nn. /90 6x 2 aw. T
% 0. y CKNAHHKX MARLWKaX MicTkicTio no 0,75 1. - 12 nn. /9 . 12 x 1AL
Canonla Gaffeliere 2018 14,5 % o6, y CKNAHHKX NAALKAX MICTKICTH NC
LLlaTo @ixax Chateau Figeac 2015 14 % of.y cknAHHMX MAALLKAX MICTK
MNagi Chateau Pavie 2003 14 % o6, yckNAHHWX NAALLKAX MiCTKICTRo no 0
[execc Chateau Pavie-Decesse2018 14,5 % 06. y cknfHHNX MAALIKAX M
uepeoHe Llato Pon Banentin Chateau Rol Valentin2016 14 % o6. y cxr
HaTypankHe cyxe yepeote LUato @eppiep Chateau Ferriere 2005 13 %
HaTypankHe cyxe yepeoHe Lato Mapro Chateau Margaux 2016 13.5 9
HaTypaneHe cyxe uepeoHe LWarto Mpan-Mii Arokace Chateaw Grand-Pu
Puy Ducasse -BUHO EMHOMPAAHE HATypankHe cyxe dyepeoHe LWato Mpat
Toproea mapka - Chateau Grand Puy Ducasse.-BuHo BWHOrpagHe Hamy
% 1 Auy Toproeamapka - Chateau Latour,-BuHO BMHOrpaaxe HaTypanbt
n.-6na. /4,50 6 x 1au, Toproea mapka - Chateau Mouton Rothschil
1.BuHa BrHOrpagHi, HaTypansHi,38M4aiiHi, Heirpucti, eupobaeHi BEspc
noxomxenHam(Protected Designation of Origin, PDO).6opao (Bordeau
CKARHHMXMAALKAX MICTKICTHO Mo 0,75 n. - 12 na. /9 a. 12 x1 sw, Chatea
CKAAHHMX MARWKax MicTkicTono 0,75 n. - 6 na. /4.5 A, 6x1 Aw,. Chatea
CKARHHMX MARWKEX MicTRicTHo ne 0.75 1, - 12 na. /9 0, 12 %1 s Chate
CKAAHHMK MARWKAX MicTKicTH ne 0,75 a, - 6 na, /4.5 A, 6x1 Aw,. Chatea
CKAAHHMX NARWKaxMicTKicTo no 0,75 n. - 12 nn. /9 a. 12 x1 auw, La Flet
cKARHKKYX MARWKaX MicTkicTo no 0,75 n. - 12 na. /9 5. 6 x2 aw.Chateat
naswkax Mictkictio no 0,75 . - 6na. /4,5 n. 6 x1 Aw. Chateau Berlique
micTkicTio no0,75 n. - 6 na. / 4,5 n. 6 %1 Al Chateau Chauvin Budo sur
0.75 .- 12 nn. /9 a. 12 x1 Aw,. Chateau De Pressac BuHosuHorpagre |
0,75 n. - 6 nn. /4,5 n. 6 x1 aw.Chateau La Gaffeliere BuHo BuHorpagHe
na. /90, 12 1 A Chateau Lareque BUHO BEVHOTRAAHE HATYRANEHE CY
Chateau Laroque BuHo BrHorpagHe HaTypaneHe cyxe uepeonellato T

Chateau Pavie-Macquin BVHOBMHOIpaaKe HATYpankHe Cyxe uepeoHe |
12 21 hatany Teanl Bancn B

Total

MPUKI VALUE FUB por IMPURTER NAME

133.048.200,69 37.953.176,89

0.85 mill. (0,64%)
0,9 mill. (0,

1,19 mill. (0,9%)

1,25 mill. (0.2
1,33 mill, (1
1,71 mill. (1,29%)

1,82 mill. (1

1,84 mill. (1,38%)
2,14 mill. (1,61%)

2,62 mill. (1,97%)

3,05 mill,

3,36 mill. {

3,55 mill.

3,71 mill.

411 mill. (3,09%)

6,39 mill. (4,8%)

7.52 mill. {3,65%)

9,92 mill. (7,45%)

IMPORTER NAME
@000 " MHTEP-TOPI™"

@000 ""ANbAHC oNT"*
@ TOB ""BHOPO BAH""
@TOB ""CIbNO-@ya™
@000 <MKP <KAMEHHbBIFA A0M>
@ TOB "ATE-MAPKET
O0O™ANBAHC™
@000 ©OPC NNIKDC
@000 JIYTAHCKWIA IMKEPO BOAOYHBIN 3ABOA JIYTA ...
@000 T4 UMNYNBC
@ TOB ""TC NocC™

9 mill. (11,64%)

@ TOB ""QIPMA ""[lICHA™
TOB ""BAMH-XON"

@ TOB ""HOBYC YKPAIHA™
TOB """ BAALEPA-NOTICTH

1,7 mill. (8,79%) 000 ""MAK MMIMNOPT™"

@ TOB ""BMHOOPT™
TOB ""BAMH XAHTEPC™

@ TOB “BARH-XOAN™
TOB ""METPO KELL EH/l KEPI YKPATHA"™

@nn ""B3/1b™

®TOB “"APLA-TPEALMHI ™

@000 AT MNPOOKH

@ TOBAPWMCTBO 3 OBMBXEHOR BIANOBIAANBHICTIO "...
@ DizyuHa ocoBa-nianpuemeuk Weeusnko Ceprifi Axaroni...
@TOB ""T4 PYBIH™



SOME EXAMPLES OF

REPORTS

"GROSS WEIGHT y IMPORT VALUE FOB por IMPORTER NAME VA VE
| 100%

TOB "ATb-MAPKET" 414,72 mil

TOB “'BIOPO BUH"" STl

TOB AAAEPA-NOTICTHK 184,20 mil

TOB “'BARH-XON"" 152,34 mil

TOB ""METPO KELL EH/1 KEPI YKPAIHA™
TOB ""BAWH-XON™

TOB " MACCMAPT™

MpweaTHe nignpuemcreo ""OYAUMMOPT""

TOB ™HOBYC YKPATHA™

TOB ""@YAKOM"™

TOB “'CINbNO-0¥A™

TOB "HIAH "™ 42,73 mil

TOB ""BAMH XAHTEPC™

TOB "'TA MDKPETIOHANBHI PECYPCU™ H o0 i
TOB “'TPE BIKEPI"™ I 2027 mi
TOB ""MAPYCA BEBEPELDKW3 HOKPEH™ o
MPUB M1-B0 **TOPTOBMIA AIM NONAKOB™ [ REER
TOB “'OMETA™ I 25 mi
TOB “'HOMAHA™ | REERRT

B o mi
W e
B 509 mil

TOB ""BWHOOPT

TOB "0IPMA " ICHA™ f=rm

108 “CE nnsoc | 138 mil
§

. 0.3%

BROSS WEIGHT por COUNTRY OF ORIGIN

1,12 il (2,94%)
5.3 mill. (26, 15%

12 mill. (3,17

1,56 mil. (411%)

1,65 mil. (4 34%)

4,57 mall. (12,04

7,83 mil. (20,7

4,77 mill. (12,57

e ll ljl oL ? [ Ej G B
B ity
® Georgia
& France
@ Spain
B Moldova
L]

® Germany

@ Portugal
@ Russian Federatian
@ Belgium

ia
@ Lithuania

@ Armenia

@ South African Repubd
@ Argentina

@ Denmark

® fustralia

W New Zealand

@ Greece

@ Hungary

B Austria

@ Belarus

@ Ukraine

@ Montenegro

@ fzerhai




